Supplementary Table S1: Upper-level cultural content categories (5).

Upper-level category

Description

Cultural Products

Cultural Practices

Cultural Perspectives

Cultural Individuals

Cultural Communities

Tangible and intangible creations of a culture, such as literature, music, art, handicrafts, laws,
and institutions. Cultural products constitute the most salient aspect of culture and are often the
first point of contact for learners encountering a new culture.

Behaviors and rituals that people frequently participate in within a culture, including social
etiquette, religious rites, and everyday routines.

The values, attitudes, and beliefs underlying cultural products and customs. Such perspectives
are often deeply rooted and are typically more difficult for learners to grasp.

Individuals and groups as carriers of culture, highlighting cultural diversity (e.g., regional,
social-class, and religious differences), which helps illuminate the complexity and dynamic
nature of cultural identity.

Communities that use the language and live within the culture, including how these

communities interact with other communities.




